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The Market
The Marketing and Communications space was buoyant 
throughout 2019 and the beginning of 2020, with 
opportunities at all levels across permanent, temporary, 
and the contract work space. By early 2020, there was rising 
demand for Senior Communications professionals across the 
public sector, particularly for temporary and contract roles. 
However, as the global pandemic hit, many contract roles were 
terminated, and other roles that were in the pipeline, cancelled. 

In times of uncertainty, many organisations are forced to reduce 

their Marketing budgets, and last year was no different. This 

resulted in many exceptional Marketing candidates looking for 

opportunities, often at the Global Head or National Head level, 

especially in Auckland.

For Wellington, the pandemic brought about a range of 

Government activity, which included legislation changes and 

lockdown communication. This contributed to a demand for 

talented, fixed-term Marketing professionals to effectively 

communicate new information across large sections of the  

New Zealand population. 

Initially, we saw the temp market slow down, but this bounced 

back as project-based recovery initiatives were rolled out. 

Generally, recruitment for Marketing professionals has picked 

up faster than anticipated, with a large increase in contracting 

opportunities available. 

With the number of projects on the go, and limited time for 

training, organisations were looking for people with skills 

to ‘hit the ground running’. This is in line with the common 

expectations of fixed-term and contract workers. 

Marketing

• Copywriters

• Digital, Content,  
and Social Writers 

• Marketers with CX  
and UX experience

• Strategic and  
Digital Comms 

-  ROLES IN DEMAND -

Standard 9-5 office hours are slowly being replaced by an 
increased level of flexibility, and many employers are offering 
the option to work from home. 

Salaries in Wellington have increased for Marketing and 
Communications positions due to the volume of work, and 
competition for qualified talent. Salaries have notably increased 
for Senior Communications Advisors.

In Christchurch, aside from those in the Tourism and Hospitality 
sector, we did not see many organisations make redundancies. 
Marketing candidates were not greatly affected, and contractors 
were kept busy with various Marketing projects.

In contrast, the Auckland market is taking slightly longer to 
recover, with organisations practicing caution when looking 
to hire high-salaried Marketing professionals. This means that 
there are some impressive, highly skilled and experienced 
candidates in the Auckland market looking for opportunities. 

EMPLOYERS 
LOOK FOR 

CANDIDATES
LOOK FOR 

Candidates with: 

• An understanding  
of Te Reo and  
Tikanga Maori

• Basic Digital Skills 

• SEO Experience

Opportunities with: 

• Job Security 

• Flexibility

• Salary that matches up 
to their skill level

• Reputable Manager
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-  SOUGHT AFTER SKILLS -

-  SOUGHT AFTER SOFT-SKILLS -

Data  
Analysis

Writing and  
Content Creation

SEO

Agility Curiosity Collaboration

2

Immersive experiences  
will be more commonplace, driving  

innovation in the Marketing and  
Communications sector.
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 Marketing Salary Guide
2020/21 RANGE IN NZD $’000S

ROLE Low High Low High Low High Low High

Chief Marketing Officer 180 260 140 180 160 250 130 200

Marketing Director 170 240 140 180 160 250 140 200

Group Marketing Manager 130 200 110 150 130 180 100 160

Communications Director 120 180 110 140 140 200 120 150

Communications / PR Manager 110 130 100 110 110 160 75 120

Customer Experience Manager / Designer 105 160 80 110 110 180 75 120

Marketing Manager 90 150 85 90 100 140 100 150

Brand Manager 80 125 85 85 90 130 85 120

Marketing Executive 60 70 65 75 60 85 60 80

Events Coordinator 55 65 60 75 50 80 55 65

Communications Assistant 55 65 50 60 50 70 50 60

Communications Coordinator 55 60 50 60 50 70 55 65

Marketing Assistant 50 60 50 60 50 65 48 55

Marketing Coordinator 50 55 50 60 50 70 48 55
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AUCKLAND WAIKATO / BOP WELLINGTON CHRISTCHURCH

-  TOP 3 BENEFITS PROVIDED -

Training & Development

Flexible Work

Wellness Programme  
or Benefits

100%

85%

60%
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 Employers
By the end of 2020, a number of large organisations sought 
to hire Internal and External Communications Specialists. 
The Internal Communications Specialists were predominantly 
hired to handle employee queries and support staff who were 
working from home, ensuring consistent staff engagement. 

Externally, professionals were hired to communicate with 
consumers on business changes and operational adaptations. 

Many organisations built effective brand campaigns, to ensure 
they retained their share of voice during the pandemic. This 
contributed to an increase in demand for talented Marketing 
and Communications candidates with digital experience.

With more candidates looking for flexible working 
arrangements, many employers are incorporating various 
flexibility options into their attraction and retention strategy.

 Candidates
Many talented candidates are reluctant to change roles in 

this market. This is in part due to loyalty, and job security 

in this unpredictable market. Whilst there have been plenty 

of contractors and fixed-term candidates working in this 

space, an increasing number of professionals are looking for 

permanent roles. 

Candidates, especially new returnees to New Zealand, are 

willing to move between regions for the right job. They are 

generally aware of the market rates for their roles, but many 

are willing to be flexible for the right opportunity, especially 

if they save on travel or parking costs. 

Candidates often look for stability and want to hear how 

the organisation fared through the pandemic, and if 

redundancies were made. 

In Christchurch, it was noted that a number of candidates 

lack skills in the digital space, having a more generalist 

Marketing background, which is contributing to the overall 

shortage in the market. In Auckland, mid-level candidates 

with good technical skills are secure in their roles, and those 

with specific areas of expertise such as Automation and 

Growth Marketing skills are invaluable. 

• Employers - Secure great talent as quickly as 
possible. Demand for quality is so high that 
talented Marketing professionals will find 
themselves with a range of options.

• Job Seekers - We encourage candidates in this 
space to upskill to help with career progression 
and urge employers to provide learning 
and development opportunities wherever 
possible, to build on these skills.

-  MADISON RECOMMENDS -

Overall, candidates usually have good tenure in this space, and 
the ones who are actively looking for work are generally open 
to pick up parental leave back fill roles, fixed-term or temporary 
assignments, while looking for their next full-time opportunity.

The Year Ahead
The pandemic has abruptly altered consumer behaviours and 
attitudes, and we expect an increase in demand for talented 
professionals with enhanced Digital Marketing skills. 

Employers are more open about diversity and inclusion  
but attracting candidates with the right skill set remains key. 
Flexibility is now seen as a norm rather than a benefit, with more 
candidates reluctant to consider an opportunity if flexibility is  
not offered. 

In the year ahead, we expect more project-based assignments, 
especially in Wellington, as the landscape is expected to 
remain busy. 

Salaries will remain stable as some have had increases recently, 
especially due to the lack of candidates with the right expertise. 

With organisations utilising digital technology, immersive 
experiences will drive innovation in the Marketing and 
Communications sector. As the market moves further into this 
digital realm, identifying senior candidates with strong digital 
experience will become more of a challenge. 


